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I. General Provisions 

1. The program is compiled in accordance with the Order of the Minister of 

Education and Science of the Republic of Kazakhstan dated September 31, 2018 № 

600 "On approval of the Standard Rules for admission to study in educational 

organizations implementing educational programs of higher and postgraduate 

education" (hereinafter referred to as the Standard Rules).  

2. The entrance exam for doctoral studies consists of an interview, essay and 

an exam on the educational programs’ group profile. 

 

Block Score 

1. Interview 30 

2. Essay 20 

3. Exam on the profile of a group of educational programs 50 

Total/passable 100/75 

 

3. The duration of the entrance exam is 3 hours 10 minutes; during this time, 

the applicant writes an essay and answers the electronic examination ticket. The 

interview is held at the university before the entrance exam. 

 

II. Procedure for conducting the entrance examination 

1. Applicants to the doctoral program (group D068 - "Public Relations") write 

a problematic /thematic essay. Volume - not less than 250 words. The purpose of the 

essay is to determine the level of analytical and creative knowledges expressed in 

the ability to build own argumentation based on theory, social and personal 

experience. 

Types of essays: 

- motivational essay disclosing the motivations for research activities; 

- scientific-analytical essay substantiating the relevance of the methodology 

of the planned study; 

- problematic/thematic essay reflecting various aspects of scientific 

knowledge in the area. 

2. The electronic examination ticket consists of 3 questions. 

Topics for preparing for the exam in the profile of the educational program 

group: 



1. Principles of public relations. 

2. Types of PR. 

3. Creating a PR-project. 

4. PR classics and their views. 

5. PR science, communication science, advertising. 

6. Methods and forms of obtaining scientific knowledge in public relations. 

7. PR in government and commercial structures. 

8. Public relations tools. 

9. Digital PR doctrines, influence of neural networks. 

10. Features of PR campaign implementation in Kazakhstan. 

11. Leading Kazakhstani public relations organizations. 

12. Monitoring mass media, social networks, channels. 

13. Public relations effectiveness. 

14. Fulfillment of communication task. 

15. PR case implementation. 

 

III. List of references 

Basic: 

 

1. Alzhanova, A.B. (2011). Public Relations. - Almaty, 116 p. 

2. Akhmetova, L.S. (2013). Press Release, Press Conference. Work 

Experience. - Almaty, 98 p. 

3. Emelyanova, S.M. (2025).Theory and Practice of Public Relations. - M., 

219 p. 

4. Krivonosov, A.D., Filatova, O.G., Shishkina, M.A. (2018). Fundamentals 

of Public Relations’ Theory. - St. Petersburg, 288 p. 

5. Malkevich, A.A. (2025). Organization and Conduct of Campaigns in the 

Field of Public Relations. - M., 128 p. 

6. Selezneva, L.V. (2019). Parametric Model of PR Discourse: Pragmatics, 

Semantics, Axiology. - M., 312 p. 

7. Sinyaeva, I.M., Romanenkova, O.N., Zhiltsov, D.A. (2017). Advertising 

and Public Relations. - M., 552 p. 

8. Theory and Practice of Public Relations (2022) /edited by V.V. Tulupov. - 

Voronezh, 364 p. 

9. Chumikov, A.N., Goroshko, E.I. (2019). Public Relations and Advertising 

in the Internet Communications System. - M., 159 p. 

10. Wilcox, Dennis L., Cameron, Glen T., Reber, Bryan H. (2014). Public 

Relations: Strategies and Tactics. - Boston, 598 p. 

 

Additional: 

 

1. Azarova, L.V., Akchasova, V.A., Ivanova, K.A., Krivonosov, A.D., 

Filatova, O.G. (2018). Situational Analysis in Public Relations. - St. Petersburg, 288 

p.  



2. Broslavskaya, N.A., Zhanibekova, Sh.K., Kokovinets, L.V., Karaulova, 

A.A., Eskova, N.V. (2019). Book of Cases for PR Specialists. - Almaty,154 p. 

3. Vylegzhanin, D.A. (2019). Theory and Practice of Public Relations. - M., 

94 p. 

4. Dombay, K. (2023). What is Your Price? Reputation as Financial Capital. 

- Astana, 94 p. 

5. Kozlova, N.P. (2014). The Formation Features of the Modern Company’ 

Reputation. M., 442 p. 

6. Kolesnichenko, O.V. (2021). PR in Asian Style. - St. Petersburg, 141 p. 

7. Kolesnikov, A.V.  (2011). Corporate Culture of Modern Organizations. - 

Moscow, 449 p. 

8. Konovalenko, V.A., Konovalenko, M.Yu., Shved, N.G. (2019). 

Fundamentals of Integrated Communications. – M., 486 p. 

9. Osipova, E.A. (2016). Axiological Foundations of the PR Theory. - M., 228 

p. 

10. Filatova, O.G. (2010). Electronic PR Text. Internet Technologies in Public 

Relations. - St. Petersburg, 275 p. 

11. Shchegortsev, M.V., Taran, V.A. (2022). Digital Advertising and PR 

Technologies in the Context of the 4th Industrial Revolution. - M., 786 p. 

12. Stacks, D.W. (2017). Primer of Public Relations Research. - New York, 

London, 404 p. 

 


